LET’S DO IT BETTER

improving quality of education for
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groups

J ] croworvzo- "

Target group meeting / workshop
September 2012

- Partner: MJC AGORA NICE-EST

- Target group: WOMEN

Goal Improve social and work inclusion of target group
Objectives Help mono-parental families take initiatives and empowerment
Methodology 2 mothers living in the area came to help our organisation during a couple of

night out in a camping in the country side before school entrance on
September 2012. Thanks to their experience of “families journeys”, those 4
mothers were able to organize alone this journey in a camping.

No. of beneficiaries
involved

The intervention of our organisation was only to lend 2 minibuses , full gasoil
and all the materials for camping.

No. of staff
operators involved

4 mothers and 10 kids aging from 8 up to 17 years old = 14 persons

Activities

Outputs and
results

The journey is made in total autonomy

Strengths identified

Parents and children were glad of that journey in the area of the Var Region
by a Lake side.

Weaknesses

It’s a positive example of the good job done by our organisation towards
families of the area through the children leisure centre : proximity, trust,

shared experiences, autonomy and empowerment.

Other information

This experience shows us that the extension of social link leads to solidarity
links.
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