LET’S DO IT BETTER

22,
J fup] cruwwrvic
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adults among various social
groups
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Target group meeting / workshop
September 2012

- Partner: COOP. SOC. LA COMUNITA’

- Target group: YOUNG PEOPLE

Goal

Improve social and work inclusion of target group

Objectives

= support awareness and a knowledge value of competences
X raise awareness of personal skills and self-esteem of beneficiaries
= promotion social and political empowerment

Choose (based on your target group)
o develop and improve occupational and social integration of
young people (over 16 years)

o raise consciousness in women as well as in their husbands and
families about their emancipation, the construction of their own
personality through elimination of illiteracy and occupational
integration

X develop support for parents dealing with social and professional

difficulties

o develop social and labor integration of immigrants

Methodology

Popular education and social mediation as tools for target group’s
empowerment

No. of beneficiaries
involved

3-5 families

No. of staff
operators involved

Activities

Pilot project based on the model of "family group conferences" aimed at
involvement of families

Realization of moments of confrontation - Discussion - Round Tables -
Implementation workshops with District Social

Outputs and
results

Organization of 2 workshops open areas of the municipalities in Central and
East (of the territory of Genoa), with the participation of families - operators -
operators district social

Attempt to model the spread of “Families Groups”

Strengths identified

Spread at the city level

Weaknesses

2 families have discontinued attendance at working group

Other information




