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- Target group: IMMIGRANTS

Goal

Improve social and work inclusion of target group

Objectives

X support awareness and a knowledge value of competences
= raise awareness of personal skills and self-esteem of beneficiaries
X promotion social and political empowerment

Choose (based on your target group)
o develop and improve occupational and social integration of
young people (over 16 years)

o raise consciousness in women as well as in their husbands and
families about their emancipation, the construction of their own
personality through elimination of illiteracy and occupational
integration

o develop support for parents dealing with social and professional
difficulties

X develop social and labor integration of immigrants

Methodology

Popular education and social mediation as tools for target group’s
empowerment

No. of beneficiaries
involved

15-20

No. of staff
operators involved

Activities

Literacy activities carried out with:
senegalese immigrants (spoken language Wolof)
young immigrant from Bangladesh and India

Outputs and
results

- Conclusion of the literacy course organized within neighborhoods of the
historic center of Genoa
- Final event of the event (in conjunction with activities of neighborhood party)

Strengths identified

Participation and involvement of "students trained" literacy aimed at
newcomers creation of strong female group (expanded to include other
cultural events: photography, debates, etc..)

Need to structure three levels of the course (basic-intermediate and
advanced)

Weaknesses

Decay of public funding available to maintain life in the structure (search new
point of reference)
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