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- Partner: Onda Urbana 

- Target group: immigrants 

Goal Improve social and work inclusion of target group 

Objectives � support awareness and a knowledge value of competences 
� raise awareness of personal skills and self-esteem of beneficiaries  
� promotion social and political empowerment 
� develop social and labor integration of immigrants 

Methodology Popular education  and social mediation as tools for target group’s empowerment 
 

No. of beneficiaries 

involved 

15 

No. of staff 

operators involved 

3 

Activities  - free courses of initiation into Italian language and citizenship for 
immigrants 

- workshops on European CV, examples of application letters for job 
seekers who live in the suburbs and in condition of social marginalization 
especially immigrants 

Outputs and 

Results 

- Level test A2 on Italian language: which is needed by immigrants to reach 
Italian residence card 

- Personal curriculum vitae completed for every participants with an 
application letter for job seeking 

- Channel for job search acquired 
- Reply to jobs according beneficiaries profiles 

 

Strengths identified Participants were really active during workshops and courses because they have 
considered it really useful for them. 

Weaknesses Participation not ever constant due to occasional jobs of some beneficiaries 

Other information  


