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PROJECT PROPOSAL 2014 

- Partner: MJC Agora Nice Est - France 

Title  
Families, social mediation and popular education 

Background 
 

 
In popular areas, social mediation actions goes generally to women 
specially to mothers. Nowadays in the shape of the modern family what is 
the new place of the father? 
 

Beneficiaries  
Overwhole family : father, mother , children, (even uniparental family) 
 

Target group  
Families 
 

Partners Organization, organism using social mediation through women, mothers or 
caring about children. 

 
Proposal  What is made to sensibilize fathers with their families  

 
 

Aims How can actions bring new collective knowledge for a better family life 
 
 

Objectives  
 

 
Work packages  

 
 

Outputs and 
results 

 
 
 

Project 
evaluation 

 
 
 

Duration  
 
 

Budget   
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